
TBN Social Media
Report for October 2016

Facebook

www.facebook.com/trinitybroadcastingnetwork
Following (page Likes): 996,940
Increased following this month: 22,212

Total Reach: 37,968,042
Reach is defined by the total number of people who have seen a post from TBN on 
Facebook.

Total Engaged: 2,381,702
Engagement is defined by someone “Liking,” “Sharing,” or commenting on a post.

Most Viewed Facebook Video Post

Link to Post
https://www.facebook.com/trinitybroadcastingnetwork/videos/1108877869148741/

https://www.facebook.com/trinitybroadcastingnetwork
https://www.facebook.com/trinitybroadcastingnetwork/videos/1108877869148741/


Top Most Engaged Facebook Post

Link to Post
http://bit.ly/2eqZcS4 

Twitter
https://twitter.com/tbn
Followers: 75,045

Most Retweeted Tweets

https://twitter.com/tbn
http://bit.ly/2eqZcS4


Instagram

https://www.instagram.com/trinitybroadcastingnetwork/ 
Followers: 115,609
Most Liked Post

https://www.instagram.com/trinitybroadcastingnetwork/


This last month, TBN's social media efforts were focused on encouraging people to pray
into the tragedies and disasters that occurred in Haiti, Florida, and elsewhere. We also 
promoted a number of special TBN programs, like the Code Orange Conference, and 
shared some very uplifting content from Scripture.

Overall, we are continuing to see an increase in our follower count across all social 
platforms and we will continue to present Christ- centered engaging content to our 
online audiences.
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